Crea

= \ =

Our company
Business items

|
i




Samba Commerce need to monitorize their
performance. The user of the dashboard are executive
levels. This dashboard is created to understand the
business better in bigger view. This dashboard has

some key metrics to describe companies performance.

| make 2 versions of dashboard such as looker studio
and tableau. In looker studio there are some filters that e

user can use. date, city and state is provided to see our

performance. whereas, in tableau date, product

category, city and state filter provided.




Who are the
users ?

Main user of this
dashboard is CEO
and executive level

of Samba
eCommerce

Why does
the users

need the
dashboard

The dashboard is
required to give
helicopter insight for
CEO level to take
important decisions

In what
case this
dshaboard
iIs used for ?

CEO level can use
the data and
visualization from
the dashboard to
influence potential
investors
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There are 3 main sheets in the dataset. Orders, order history and
payment. | blend those sheet to make those dataset linked each other and

make better analyze. In the other way it needed to join for looker and

tableau read the data as one frame.



1. Score card. 11an 2001 -4 Jan 2022
Consists of main metrics in
Total Customers Total Sellers Total Orders Order Value/Customers

business such as total 42.041 1.657 43.359 $158,47
customers, sellers, orders

and order value

customer_city

bed table bath
3 | sao paulo

sport leisure: rio de janeiro
health beauty . belo horizonte

2. TOp 10 Products LI . brasilia

decoration
Describe 10 products that Jomputer . porto alegre
generates most revenue. wors| . curitiba
This perspective give the m— . campinas
most valuable products in pp _ =

L uarulhos
the market e )
present sao bernardo do campo
nelephony|

o

monte alegre
do sul

mandaguacu

3. Avg Order per Region paranatinga|

Describe average order pianco

done each region, so e

know which region wigh oreto| 164,64
the most active i) 1.53458

transaction. periquito 1.479,51

crissiumal | 1.437,15

customer_state

SP
Rl
MG
DF
RS
PR
SP
BA
sp
SP

13rb

order_id...

6.094
3.189
1.154
873
672

pacatuba 1.394.2
51100 0-50
L1} 1rb 15rb 2rb

Avg Order per Region

201-500 501-1000

Total Orders per Payment Range

>1000

4. Filter

Enables users to focus on
relevant information by
dynamically controlling
what data is shown or
excluded from the
dashboard visualization.

5. Number Order per
City

Describe number of order
per city and state.
Informed which city with
the most done order so
we can decide which city
marketing we focused on

6. Total Orders per
Payment Range

Each payment range
describe how expensive is
the item, showing the
buying power of the
customers



https://lookerstudio.google.com/s/l_qG3bANT5g
https://lookerstudio.google.com/s/l_qG3bANT5g

INSIGHT

Total Customers Total Sellers Total Orders Order Value/Customers

48.022 1.771 49.544 $157,70

Total customers is way bigger than total sellers. Customers is
27 times bigger than total sellers. That amount of customers

contribute 49.544 times done orders with $157,70 order

value.



bed table bath ‘
sport leisure

health beauty

furniture
decoration

computer
ACCESSOries

housewares

toys

cool stuff ‘

watches
present

telephony

1] 3rb
Top 10 Froducts

Bed table bath is the most popular product with
5.062 total transaction. Followed by sport
leisure, health beauty, furniture decoration and
computer accessories in the top 5 products.
And then the top product in the 6t until 10t

have below 3000 transactions.




monte alegre
do sul

mandaguacu
paranatinga

pianco

engenheiro
navarro

sape
loreto

ibitita

periquito

crissiumal

0

248724

232499

25rb

Avg Order per Region

Monte Alegre Do Sul is the region with the most
done order with 3.024,08 orders. Followed by
Mandaguacu, Paranatinga, Pianco and
Engenheiro Navarro in the top 5 regions with
most order. And regions in the 6t until 10t have
below 2000 orders.
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customer_city

sao paulo

rio de janeiro
belo horizonte
brasilia

porto alegre
curitiba
campinas
salvador

guarulhos

customer_state
SP

R
MG
DF
RS
PR
SP
BA
SP

sao bernardo do campo  SP

1-107/3527

Sao Paulo dominate total order in Samba
eCommerce with 7.020 total orders. Its almost
2 times of Rio de Janeiro in the 2" position.
While in the 3™ position is Belo Horizone with
1.347 orders. And the rest in 4t above have

below 1000 orders.

>



INSIGHT

50-100 and 101-200 is the payment
range with the most orders. Meanwhile

the other range has total order below
10.000 orders.

15rb

101-200 50-100 0-50 201-500  501-1000

Total Orders per Payment Range



Link to Tableau Dashboard
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https://public.tableau.com/app/profile/fathan.abdallah/viz/IntermediateAssignmentDatavizFathan/ExecutiveDashboard

Number of Customers Number of Sellers Total Orders Payment per Order Unique Item per Customers
48.022 1.771 49.544 $ 157,70 0.001453

According the score card displayed, total customers is 48.022 meanwhile
total sellers is 1.771 and the number of customers is about 27 bigger than the
sellers. That amount of customers contribute 49.544 times done orders with
$157,70 order value. And unique item per customers show the number of

comparing unique item and total customers



Avg Cust per State/City

Customer State =  Customer City =

5P sao paulo 7020
campinas 679 I
guarulhos 542 .
saobernardodoc. 429 Average Customers per State/City help users to
santo andre 381
0585C0 358
e = take decisions to each state/city according to
sorocaba 303
jurdial | 268 customers number. In this visualization ST state
mogi das cruzes 218 . .
e e has the most customers and Sao Paulo City is
sao jose dorio pr_ 166 . .
corapicuiba. E the city with the most customers among the
iﬂdEEéJﬁgm 140
taubate 138 other City
bauru 130
diadema 127
sao caetano do sul 126
taboao da serra 126
maua 125
sao carlos 120
cotia 119
guaruja 119

sUZano 115




Top 10 Sellers
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Graphic of total payment and

number of orders has similar
It means number of
total

significantly. The lowest was happen

movement.

order impact payment
on february and the highest was

November



Total Payment vs Number of Orders

Count of Order |d

4K

=

M)

B Count of Order Id

I Total Payment Value
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1200K

1000K

800K
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400K
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Total Payment Value

Graphic of total payment and
number of orders has similar
movement. It means number of
order impact  total payment
significantly. The lowest was happen
on february and the highest was

November



Order per Quantity

50K 44 585
40K
20K Most of the customers finished their
20K purchasing with only one
10K transaction.

4 452
OK B G52 84 8 6 2 3 2




Quantity to Total Payment

. .. ° Most of transactions is happened in
u 181N °
o . o . .
o ° low quantity with low price. Still the
4[:”:'{ “ . . . . .
° ® e distribution of buying power is good
=]
200K o ° o
“e 0| o enough
T
OK 1K 2K 3K 4K oK oK

Qty Item






